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How to Support Unhoused Neighbors 
in Street Encounters

A R T B Y A R T A B I L I T Y  A R T I S T  S H I N I N G S T A R R:  STAR R’S  FANTASIA

A s temperatures drop and the leaves begin to change, 
we anticipate another new turn of the season. For 
some, this time of year is exciting, filled with holiday 

celebrations and wintry family traditions. For others, like 
our unhoused neighbors, new challenges abound for 
maintaining safety and wellness.

What do we mean by people who are “unhoused,” and 
why do we use this term? Homelessness is a complex and 
nuanced human experience – which is exactly why we 
must consider the human at its center. In referring to these 
communities as “people experiencing homelessness” or 
our “unhoused neighbors” – rather than “homeless people” 

– we attempt to more accurately portray their situations 
while also using person-first and person-centered language. 
For example, some of the individuals our Street Outreach 
team works with may only be temporarily unhoused, not 
permanently homeless. There may also be a variety of 
personal reasons why some individuals choose not to seek 

out shelter, sometimes because of trauma or other personal 
experiences. Though we rarely think about it, language and 
word choice are incredibly important, and they shape how 
we view the world around us. In using this language, we 
choose to focus on our human clients rather than focusing 
on the condition that “others” them in our society.

So, what can you do when you encounter someone who is 
experiencing homelessness? There are a variety of ways you 
can show support depending on your comfort level.

Sometimes, support can look like something very simple –  
even just saying “hello” can validate an individual’s 
personhood and impact their life.

There’s power in treating people with the dignity they 
deserve,” said Street Outreach Program Supervisor 
David Katzenmeyer. “Just an acknowledgment 
can make a difference, like saying hi.”
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Instead of “othering” our unhoused neighbors, we can 
view them as members of our community with their 
own lives, personalities, and struggles. Consider the 
ways you can humanize these neighbors as the winter 
months approach and living outdoors becomes more 
and more dangerous.

It is always a personal choice to extend money, food, 
or other supplies to a person living unhoused. Some 
particularly helpful materials items during this season are 
water, cold-weather gear, and socks – because people’s 
feet are more likely to get wet during these months, they 
are more likely to get sick. People Incorporated hosts 
a Socktober sock drive each year to address this need, 
and you can get involved by contacting Jeff DeSutter at  
jeff.desutter@peopleincorporated.org.

One important thing to note, said Katzenmeyer, is that 
you may not really know whether a person on the street 
is without shelter or not. You can always ask a person 
if there is anything in particular that they need or 
could use support with, giving them a chance to voice 
their needs for themselves. However, you shouldn’t 
ask this question if you aren’t prepared to respond to 
their voiced needs. If this is the case, it’s the perfect 

opportunity to direct your support instead to our team 
of professionals.

People Incorporated’s Street Outreach team does all 
they can to offer proactive support to those living 
unsheltered during the fall and winter seasons. If 
there’s a forecast of a blizzard or an extended period of 
below-freezing temperatures, they make sure to talk to 
individuals living outdoors so they are at least aware of 
what’s coming – then, they feel empowered to make the 
best choice for themselves. There isn’t always shelter 
space for the individuals who want it, but our team 
tries their best to make connections to any available 
resources, especially with those neighbors experiencing 
more intense mental illness or substance abuse.

Apart from individual efforts, one of the most tangible 
ways to support our unhoused neighbors is through a 
gift to our Street Outreach team. Your contribution to 
this program can enable professionals to reach more 
individuals in direct, targeted, and personal methods.
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Volunteers from Surly Brewing Co. 
at Diane Ahrens Facility

On Tuesday, September 20th, a volunteer group 
from Surly Brewing Company teamed up with 
People Incorporated’s facilities and development 

staff to complete a major landscaping project at our 
Diane Ahrens Facility. Their hard work completely 
transformed the grounds: they pruned, spread mulch, 

planted shrubs, built raised boxes, and so much more. 
Our Diane Ahrens residents can now enjoy an outdoor 
space that reflects serenity and healing. Thank you to the 
Surly crew for participating in such an impactful project!

As it turns out, this volunteer effort expanded further 
than initially expected. When our facilities team first 
arrived at the site, they met the neighbors who share an 
alley with Diane Ahrens. Once the event started, these 
neighbors brought over a box of preserves, pickles, 
jams, apple butter, and chutney to share with everyone. 
They also brought over a wheelbarrow and gardening 
tools and got right to work with the volunteer group. 
They stayed for the entire evening, even going so far 
as to dig up some of their own garden perennials to 
fill in some remaining empty spots in the landscaping. 
We are continually overwhelmed by the community 
support we receive on a daily basis, and this story is 
proof of the magic that can happen when community 
members join forces.
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While homelessness in cold months is a 
crisis, the system doesn’t have the resources 
to treat it that way,” said Katzenmeyer.



S ince 1994, Artability has offered free art 
workshops to community members living 
with mental illness and in need of a creative 

outlet for healing. Our workshops have always been 
open to everyone, regardless of previous experience 
with artistic expression or ability, and the program 
has pivoted and grown in major ways throughout 
the challenges of the pandemic. 2022 has been a 
monumental year for this growth.

We finally resumed in-person workshops in May of 2022 
after a lengthy pause in the wake of COVID-19. This year, 
we’ve also expanded Artability On-Demand, a virtual 
series of art courses that we initiated in 2021 to adapt 
to the pandemic’s restrictions. As the world returns 
to in-person events, we want to ensure that this free 
resource continues to be accessible to all no matter their 
comfort levels. In an effort to expand our reach to rural 
communities who may not have the transportation 
needed to travel to one of our in-person workshops, 
we’ve distributed art kits to a handful of rural providers: 
Alluma, Inc. in Crookston, Zumbro Valley Health Center 
in Rochester, and Northern Pines Mental Health Center, 
which serves the counties of Aitkin, Cass, Crow Wing, 
Morrison, Todd, and Wadena. We aim to reach people 
wherever they’re at in ability, resources, and location – 
across the Twin Cities Metro and beyond. 

The testimonials we receive from workshop participants 
speak for themselves, showing the true value of this 
type of client-driven healing:

Clients in 2022 enjoyed taking workshops that were 
open studio format, meaning they can walk through 
the doors and create with whichever materials they 
are most interested in. This format allows freedom for 
exploration and discovery, giving artists the space to 
take initiative in their own personal projects. Along with 
open studio days, Artability instructors also facilitate 
classes that focus on a particular type of skill, such as 
watercolor painting. Both options will be offered in 2023.

Another new Artability development reaches a 
new population within People Incorporated: we are 
expanding programming to all of our Adult Intensive 
Residential Treatment Services (IRTS) facilities, which 
amasses 8 buildings and just over 75 clients. Though we 
previously only offered Artability workshops at a few 
of our IRTS facilities, there were many patients at other 
buildings who expressed great interest in participating. 
We see how meditative and fruitful these workshops 
are in the greater community, and we know they will 
have the same effect on our clients internally.

If you or someone you know is looking for a creative 
outlet, consider participating in one of our workshops 
next year. Our doors are always open to new participants. 
Though our in-person workshops for 2022 ended in 
September, they will restart in January of 2023; keep an 
eye on our website under the “Artability” tab for further 
details. You can also make a gift to the program through 
our website’s Giving page to foster its continued growth 
in the years to come.
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Program 
Spotlight: 

Artability
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I had severe depression while I was 
going through chemotherapy. Someone 
suggested Artability for art therapy. With 
the help of amazing teachers, my artistic 

abilities grew, giving me the confidence to submit 
my works to art shows and apply for a mentorship. I 
now have my own art studio and sell my paintings on 
regular basis.”

I really enjoyed this class. It was a creative 
outlet for things I don’t talk often about. 
I was given another way to cope. 24 years 
of active duty and I’m suffering from 

complex PTSD. This was very beautiful. Thank you.”

I feel grateful to be able to take a free 
healing arts class. Having access to a free 
art class is so awesome and important – 
it’s free therapy!”
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W e are excited to announce that we have 
produced our largest Artability Art Show & 
Sale to-date! Our 2022 Show & Sale was a 

huge success, bringing together artists, their loved ones, 
and our greater People Incorporated community to 
celebrate mental wellness and creativity.

This year’s Art Show & Sale, which took place on October 
28th and 29th, featured over 460 pieces of art created 
by community artists who participate in our Artability 
workshops and who live with mental illnesses. After 
two days of being open to the public, we sold over 200 
pieces, raising over $10,000 in sales that will go right 
back to the artists. For the first time ever, the event also 
featured a live artist, a photo booth, and an interactive 
art activity as well as live music and a catered reception 
for VIPs.

We are so grateful to our event sponsors – Clean Water 
Land & Legacy Amendment, E.A. Michelson Philanthropy, 
Harlan Boss Foundation, and MN Health Fairview – and 
all the community members who came out to the Union 
Depot last weekend to support Artability and its artists. 
This program exists because of you!

2022 Artability
Art Show & Sale is back!



It’s a big election year for Minnesota. There were many 
offices on the ballot this month, including the governor 
and each of Minnesota’s U.S. House seats. Regardless of 

your political beliefs, this topic can be a point of tension 
when conversing with family members, friends, or 
coworkers who don’t have the same views you do. 

Warren Duncan, one of our Training Institute instructors, 
weighed in on some ways you can discuss the November 
8th results in a way that respects the mental health and 
dignity of everyone involved in the conversation.

 › Ask yourself: what makes you want to engage? 
What outcome are you hoping for? Rarely will 
you convince someone to change their mind; 
however, they may still be curious to hear how 
you see the issue. It’s important to discern your 
reasoning around engaging because it helps 
you decide how much you want to engage and 
helps avoid reacting emotionally in  
the situation. 

 › What do you think about the issue? Notice 
and name your initial reactions. What 
assumptions, biases, or habitual reactions are 
you experiencing? Ask yourself if you have any 
preconceived notions about the person you are 
engaging with.

 › When you engage in conversation, listen to 
their side first, using communication tools like 
open-ended questions and paraphrasing what 
you think they are saying. It’s okay to say, “I’m 
not sure I agree with you, but I would like to 
hear more about how you see the issue.” 

 › Listen carefully: can you hear the meaning 
beyond their words and dig a little deeper to 
identify any values or needs they have? What 
overlaps with your own values and needs?

 › Once you understand their perspective, share 
with them how you see it. Highlight the values 
of theirs that overlap with your own view.

 › Ask them what they heard. It could sound 
like, “I just said a lot, and I am not sure I said 
it very concisely. Would you tell me what you 
heard?” Listen to what they say and identify 
any misunderstandings.

Navigating political conversations can be emotional 
and frustrating, especially when engaging with people 
we love who don’t fully share our beliefs. Much like the 
infamous duck/rabbit optical illusion, we all see the 
world differently based on our personal life experiences. 
Approaching emotionally charged conversations with 
empathy, respect, and patience can ease the tension this 
election season.
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How to Talk Politics 
with People Who Are Different From You
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What to Say to a Loved One 
Contemplating Suicide

It’s not easy to see a loved one struggling with their 
mental health. And if the person is considering harming 
themselves you may feel lost on how you can support 

them while still prioritizing their safety. Conversations 
about suicide are vulnerable, heavy, and difficult to 
initiate, but they can make all the difference in saving 
your loved one’s life.

Turner and other trainers at the Training Institute 
recommend proceeding with a four-question approach:

1. Are you thinking about suicide?
a. Be strong, clear, and confident in this 

language. Don’t shy away from the word 
“suicide,” however scary and emotional 
it may feel. Similarly, don’t ask a leading 
question like, “You wouldn’t do anything 
stupid, would you?” You want to leave 
the question open-ended and free of any 
judgment that may cause them to close off. 
Additionally, in saying the word “suicide” out 
loud, it amplifies something your loved one 
may not have verbalized yet. It enhances the 
severity of the word and could help them 
think more clearly about their intentions.

After asking this first question, no matter their answer, 
this is a great time to explain why you’re asking and 
express your care for them. You can use sentences that 
start with, “I’ve noticed [blank] behavior…” or “You have 
seemed more stressed/distant lately.”

Then, if they said yes to question 1, you can follow up with the 
remaining three questions of the four-question approach:

2. How would you do it?
3. When would you do it?
4. What steps have you taken to carry out your plan?

Though inquiring about such emotional details can make 
you uncomfortable, it is crucial to probe your loved one 
to see how much effort they’ve put into making their 
plan. Asking them about their plan does not lead them to 
think more determinedly about suicide – it just gives you 
a better idea of the severity of their intent and whether 
or not you need to consult outside resources for support.

In this scenario, it is important to let your loved one 
know that they are loved and their presence valued. 

After discussing all of the above, statements like the 
ones below can make a huge difference:

 › “This is serious.”
 › “This is important.”
 › “Thank you for being able to tell me that.  

You’re really brave.”
 › “I’m sorry you are in so much pain.”

You can even ask your loved one, “How do you feel now 
that you have said that out loud?” You can be a crucial part 
of their mental health processing, and by being a caring, 
listening ear, you could make a major difference in their life.

There are many obstacles that may get in the way of 
having this conversation with your loved one, like fear, 
helplessness, or respect for boundaries. It is an ambitious 
feat, but even in combination with a conversation like 
this one, there are many resources you can turn to and 
connect your loved one with if you don’t feel ready to 
ask the four questions yourself. The bottom line is that 
help is out there, and you don’t have to go it alone.

You can take the first step of action by sharing this 
conversation guide or any of the resources below:

 › Your loved one may qualify for crisis care at 
People Incorporated. Call 651.774.0011 to 
speak to our Central Access team about bed 
availability and qualifications.

 › You can bring your loved one to the nearest 
emergency room. A doctor and a social worker will 
evaluate your loved one and offer some next steps.

 › Text “MN” to 741741, the Minnesota Crisis Text Line
 › Call 800.273.TALK (8255), the National Suicide 

Prevention Lifeline

 › You can call, text, or chat the 988 number, 
and you will be connected to a trained 
counselor in a network of over 180 crisis 
call centers who can connect you to local 
services or care if needed.

 › Since the National Suicide Hotline first 
began in 2005, over 20 million calls have 
been received. The new 988 Lifeline 
provides a quicker and easier solution 
to address this national need. For more 
information about 988, you can visit the 
Suicide & Crisis Lifeline’s website.

988 IS LIVE!
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WISE giving

Every family deserves a stress-free holiday season regardless 
of their financial situation. Our holiday donation drive is one 
of our hallmark end-of-year outreach efforts, and you can use 
this opportunity to share joy by sponsoring a family in need. 
Last year, we were able to serve 49 families with 70 children 
in total – we need your help to continue this momentum! 
Our goal is to support 150 children this season.

To support a family this year, you can choose from two options: 
 › Suggest a family size you are comfortable 

accommodating (typically anywhere from 2-9 
members), and shop for your designated family 

using a Wish List provided by our team. 
 › Purchase and donate gift cards to common and 

accessible stores like Target and Cub Foods. 
Both options are great ways to extend generosity and ensure 
all families have what they need this holiday season.

If you are interested in participating, please email us at  
give@peopleincorporated.org by Wednesday, November 23rd 
with your contact information and preferred donation type. 

Thank you for helping make the holidays a little brighter for 
our families!

Holiday Donation Opportunity
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3000 Ames Crossing Road, Suite 600
Eagan, Minnesota 55121
651.774.0011

You can stay current on how your support is making a difference in your community by following us on social media.   

Follow us on Facebook (@PeopleIncorporated), Twitter and Instagram (@PeopleIncorp), YouTube and LinkedIn (People Incorporated Mental Health Services)

To update your contact info or unsubscribe from our mailings, please contact us at give@peopleincorporated.org.

Tax-Compliant Year-End Giving

T he holiday season is a great time to give back to your 
community by making a charitable contribution. We are 
humbled by all of the donations we receive throughout 

the year, and we know that many of you like to distribute yours 
at year-end. To ensure you meet the IRS deadline for your tax 
deduction, here are some reminders for year-end giving.

Stock Gifts
Make your transfer now if you want your gift to 
be categorized in 2022. For electronic transfers 
through your brokerage account, the donation 

is recorded on the day it is received, not on the date you 
first approve the transfer. Since stock transfers can take 
longer to process than other methods of charitable giving 

– one or two weeks at the minimum – it is always best to 
be proactive.

Donor Advised Funds (DAF)
To ensure your DAF distribution falls within the 
current tax year, initiate your distribution early. 
For fundholders at Saint Paul & Minnesota 

Foundation, the 2022 deadline is December 7th. For those 
with accounts at other foundations, check with your holder 
for the 2022 deadline.

Gifts by Mail
If you’re planning to mail your gift directly to our 
People Incorporated headquarters, be sure that 
it’s postmarked by December 31st. In accordance 

with IRS requirements, we have to honor the postmark date 
when issuing tax receipts, not the date on the actual check. 
If your envelope is postmarked after December 31st, it will be 
classified as a 2023 gift.


